
 

Mobile Commerce Guide 

Mobile commerce has seen incredible growth over the past two years. While there has always been 

talk of ‘the year of the mobile’ there is now significant evidence to suggest this has now arrived. 

With the introduction of the iPhone and subsequent smartphone releases, the way that consumers 

are able to access the internet has changed significantly. With mobile devices becoming increasingly 

sophisticated and connectivity issues being overcome, consumers are regularly turning to mobile 

devices. 

With this shift in consumer habits, savvy retailers have been able to take advantage of the 

opportunities that mobile presents. Additionally the performance marketing channel has provided 

the platform for publishers to develop their mobile offering, enabling advertisers to provide a true 

multi channel experience. 

During this growth period we have seen the share of our mobile traffic and transactions increase 

significantly. Our peak has seen 12% of total traffic coming through mobile devices and 9% of sales. 

It is time for advertisers to ensure they are making the most of this growth trend. 

The importance of affiliate tracking 

Affiliate tracking is the single most important aspect of running mobile activity through the affiliate 

channel. Without tracking in place, publishers will not be rewarded for the sales they have 

generated. An optimised mobile site without affiliate tracking is a severe form of leakage, much as 

call centre numbers on landing pages are. With the vast amount of affiliate traffic through mobile 

devices, it is imperative that transactions are trackable. Without tracking in place, publishers will not 

promote advertisers within their mobile apps/sites. 

Potential loss in earnings 

We have estimated (based on our current mobile trends) that a staggering £28m of revenue is driven 

for advertisers without commission being awarded on these transactions. In essence, £2.1m of 

commission is not being paid to affiliates. (est. 2012) 

This can’t continue. With affiliate sales remaining untracked, publishers will no longer promote 

advertisers without mobile tracking and advertisers will lose out on significant revenue. 

Mobile traffic by sector 

The chart below looks at the volume of mobile traffic we receive for individual sectors. It indicates 

the sectors that over and under index against the network average of traffic through mobile devices. 



 

 

If you are an advertiser in a sector that is overindexing on mobile traffic, it is even more essential 

that affiliate tracking is in place on your mobile site. 

Affiliate Window reporting 

With mobile commerce now accounting for a significant proportion of sales, the Affiliate Window 

reporting system has been designed to give full visibility of mobile activity. 

Advertisers that have a mobile optimised site in place complete with affiliate tracking have been 

flagged in the interface. This allows publishers to see at a glance the advertisers that support mobile 

tracking. Adding mobile tracking to an optimised mobile site will actively encourage publishers to 

promote an advertiser’s campaign. 

Additionally, we report on the individual devices so advertisers can analyse their performance by 

device. It is possible to see the breakdown of sales, transaction values and average order values by 

each, as well as the publishers that are driving mobile sales. 

 

 

 

 



 

Manipulating mobile data 

Mobile data can be pulled from the interface from the ‘validate pending’ and ‘archived commission’ 

reports. 

Both of these reports can be downloaded in CSV format in order to manipulate the data. It is 

possible to provide advertiser reports on the following: 

- Split of sales by Device 

- AOV by Device 

- Whether sales came from the mobile optimised version of the site or the desktop version 

- Publishers driving sales through mobile devices 

Once the data has been pulled from the interface, all of the above information can be extracted by 

putting together a simple pivot table. If mobile tracking is in place, you will first need to add in 

whether the sale came through the mobile optimised version of the checkout. By sorting the 

referrers, anything with a mobile checkout can be marked as such. Typically (as in the example 

below) a mobile referrer will have an m. before the url – e.g. https://m.clientsite.com 

 

By formatting the pivot table as demonstrated below, you are able to look at the number of sales, 

sales value and average order values by device. You can also separate sales through mobile devices 

that have come through a mobile optimised checkout vs. sales that have come through the desktop 

version of the site via a mobile device. 

https://m.clientsite.com/


 

 

If you would like to break this down by device type (desktop, tablet, mobile), this will need to be 

done manually. This will be available from within the interface in the coming months. 

Useful documents 

Affiliate Window has produced a best practice guide for the IAB Affiliate Marketing Council on the 

importance of mobile tracking. This document can be seen in full here. 

We have produced two mobile commerce white papers to look at mobile trends with a specific focus 

on the affiliate channel. The first edition can be found here, the most recent one is here. 

We produce our latest mobile stats on a monthly basis. The latest data (for July) can be found here. 

If you would like to receive these regularly, please sign up to our monthly newsletter by contacting 

the strategy team. 

A graphical representation of our latest mobile stats can be seen in our infographic here. 

We hope this guide gives you an indication of the importance of having affiliate tracking on your 

mobile site. If you would like any more information on our mobile trends, or need any assistance in 

implementing affiliate tracking, please contact strategy@affiliatewindow.com 
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