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Welcome to the second edition of our 
newsletter.  

Thanks for all  the feedback from our first edition; this 
time around we’re recapping mobile, showcasing the 
A4U Expo agenda, touching on how we’re approaching 
the revised EU ePrivacy Directive and pinpointing how 
to track down unethical activity. 

Once again this month the strategy team has been 
incredibly busy covering a vast array of industry wide 
topics.  

Mobile continues to grow at a staggering pace and we 
are keeping a key eye on the latest developments. 
Most recent stats for the network indicate that 4.5% of 
total sales through the network were delivered 
through mobile devices.  

It is also interesting to note that conversion rates 
experienced through all mobile devices are above the 
average for the network as a whole. This highlights a 
fantastic opportunity for advertisers to take advantage 
of the growth of m-commerce. A full roundup of mobile 
stats through Affiliate Window can be found here.  

As well as investigating the role that mobile is 
consistently playing for advertisers in the UK, we have 
also been looking at how this has been developing 
in the US. Matt Swan discovers how mobile and social 

initiatives are being driven in the US in his guest post 
for Adotas. 

In the previous newsletter we discussed our thoughts 
on attribution and covered a guest post from Helen 

Southgate, Chair of the IAB AMC on the subject. A 
more suitable exercise for advertisers would be to 
understand the value of individual affiliates traffic, and 
reward them accordingly. Matt explores this in more 
detail in his post featured on Econsultancy and has 
undertaken a case study into value analysis for an 
advertiser in the retail sector. 
When advertisers consider their affiliate marketing 
strategy, a key question is whether to adopt a single  

 

 

Back in May you may remember the panic caused by 
the extension to the EU’s ePrivacy Directive. Since 
The Government announced a one year moratorium 
on enforcement of the Directive there seems to have 
been a period of radio silence but we thought it was 
timely to update you on what’s going on behind the 
scenes in the performance channel. 

The general confusion that exists is primarily due to a 
misunderstanding about what the ePrivacy Directive 
applies to.  

Essentially anyone that stores information about people’s 
activity on their site, be it an advertiser, affiliate or third 
party (like Affiliate Window) is affected. We will all need to 
offer increased transparency at the very least as a first 
stage.  

This can be achieved through carrying out a ‘cookie audit’, 
that is understand how every cookie or piece of tracking 
you use works, what information it stores and crucially 
how intrusive it is. This last element has been flagged by 
the Information Commissioner’s Office (ICO) as a 
particularly important consideration (think anything that is 
personally or behaviourally (re)targeted). You can read 
more about audits on the IAB Affiliate Marketing Council 
blog and we will be looking to offer further guidance in the 
near future. 

Carrying out this audit and storing the information centrally 
is a practical first step everyone can take. Beyond that the 
picture becomes hazier and more confusing. 

From an affiliate marketing point of view the AMC is 
looking at an information site offering guidance on how 
affiliate marketing works as well as investigating the 
possibility of an industry wide opt out. 

These initiatives (if they come to fruition) will, we believe, 
offer the ICO assurances that the performance industry in 
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http://www.ico.gov.uk/
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or dual network approach. In his article that was 

featured on the A4U, Owen Hewitson investigates the 
pros and cons of each. 
 
Unethical activity is an issue that has impacted upon 

the affiliate channel, and is something that advertisers, 
agencies and networks need to keep an eye out for. In 
a guest post for Net Imperative, Owen discusses how 
advertisers can look out for and ultimately prevent this. 

In a further article for NetImperative, Owen uncovers 
what an ideal affiliate looks like. With affiliates 

becoming more advanced and the boundaries of 
promotional methods becoming blurred this is an 
increasingly difficult question to answer. The tips 
provided in this article are an excellent starting point. 

As always, we are keen to hear your feedback. If you 
would like to see anything included in our newsletter 
please get in touch on the details below. 

Until next time, 
The Strategy Team  
Digital Window 
strategy@affiliatewindow.com 
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the UK is looking to effectively self-regulate. 

In the meantime you can still make your voice heard. The 
ICO has agreed to meet the Affiliate Marketing Council 
within the next few weeks.  
 
The objective of this meeting is to get feedback on our 
potential plans with regard to the ePrivacy Directive, raise 
our concerns and pose questions to the ICO. 
 
If you would like to raise any concerns, questions and 
topics please send these to us using the contact details 
listed below by no later than 12

th
 September. There will 

be full feedback at the next AMC meeting on 29
th
 

September. 

It’s still early days. We may find wider digital initiatives 
offer solutions that far transcend what we can achieve 
within affiliate marketing. 

For more information check our document from May. 

 

 

This year’s A4U Expo takes place on 18/19
th

 October 
and with a beefed up agenda for 2011 the event looks 
packed with sessions offering insight for the 
performance channel and beyond 
 

The Strategy Team has secured three speaking slots at 
the event in central London, all on Day One. In addition, 
our Managing Director Mark Walters is participating in a 
panel discussion about the value added by networks. 
Joining Mark for this advanced debate are Matt Bailey 
form Performance Horizon Group, Helen Southgate from 
BSKYB and the IAB’s AMC and, Robert Wilson from 
TradeDoubler UK.  This will be your chance to question 

the experts get frank, honest answers about a massive 
industry topic, straight from the top. Not to be missed! 
 
You can see the full agenda on the A4U Expo site 

The A4U chaps have also asked us to mention the 10% 
saving on the Full Pass or Day Two Pass when you use 
this code: AFFWINCLIENT10 

Buy your ticket online before the 17
th
 September to take 

advantage of A4U’s early bird prices plus the 10% 
discount. 
 
There’s also a 10% code (A4UEXPOHILTON10) for those 

who want to stay at the Hilton where the event is hosted. 
This is in addition to the £100 room rate saving.          
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